Leading the Way…
Breaking Records
3

BE STYLISH:
New Toyota Camry Launch

REDEFINING TOUGHNESS:
The All New Hilux

A’salaamu alaikum wa rahmatullahi wa barakatuh
The third quarter of 2015 was a time for the team to stand together with resilience, dedicated service
and concerted effort. Stronger and unified, we have continuously moved towards achieving our goals.
The unwavering spirit-characteristic of the members of the AAB Family, tides us over any challenge
that we have faced altogether and we approached Q3 with optimism and confidence.
Two positive IT initiatives were launched during the quarter - the intranet or shared portal for all
employees and the SAP Fiori, a Mobile Application newly introduced by SAP which is used for SAP
workflow functions. All these initiatives are geared towards our aim for enhanced customer service.
A new Lexus Service Reception has been set up at the Main Service to provide dedicated service to
Lexus Customers.
During the quarter, we also had two car launches – the new Toyota Camry with a striking new design,
new model grades and more dynamic handling and Hilux which redefined toughness with enhanced
exterior appearance and comfortable interiors. The good reception of the public is a testimony to
how much the brand is valued.
As we move towards closing 2015, let us continue to work and grow together and look forward to
another year of success.
Dr. Nasser Abdulghani Al Abdulghani
Managing Director /Acting Chief Executive Officer
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Hilux 2015 Launch
Marking the introduction of the 8th Generation pick-up, the new Hilux was launched at the AAB Toyota
Showroom. Mr. Koji Nagata, General Manager of Toyota Motor Corporation (MENAD) was present with some
TMC representatives. Dr. Nasser Al Abdulghani, AAB’s Managing Director, along with the Senior Management
led in officiating the event.
The new Hilux is best expressed through Toyota’s slogan for the redesigned vehicle: A New Era for Pickup.
Every Inch a Hilux. The first part of the slogan communicates the advancements of the new Hilux, which are
of such significance that they set a new standard for the pickup category with a new level of SUV-like comfort.
Every Inch a Hilux, states that the new Hilux is completely genuine, authentic and consistent with the Hilux
brand, delivering the high standards of durability and reliability that have always been the core values of the
Hilux.
The new Hilux is offered in the Middle East in single cab and double cab configurations, in both 2WD
and 4WD.
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Customer First: Touching the
Heart of the Customer through the
Launch of Lexus Service Reception

Abdullah Abdulghani & Bros. (AAB) opened the new Exclusive Lexus Service Reception in its Main Workshop
facilities. In line with the core Lexus concept implemented through its strong customer first philosophy, the
exclusive service reception was opened recognizing the need to conduct business with ‘A Passion to Touch
the Heart of the Customer’.
The Lexus Exclusive Service Reception was inaugurated by Mr. Abdulrahman Abduljaleel Al Abdulghani, AAB
Vice Chairman, along with Mr. Motoyuki Yanai, General Manager, TMC – BRO (Bahrain Regional Office).
The new Service Reception opens 6 days a week, from Saturday till Wednesday from 6 AM till 12 AM and
Thursday from 6 AM till 11 PM.
For enquiries, please contact our Call Center at 800 2929
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Educational Sessions

Corolla 2015 & RAV 4

AAB Customer Relations Department carries out Customers’ Educational Sessions to show features of the
vehicles to new vehicle owners. Mr Faisal Omari, CRM Manager explains the features to the audience.
The latest sessions highlighted the Toyota Corolla 2015 and the Toyota RAV 4.
For enquiries please call
Toyota Call Center : 800 1800
Lexus Call Center : 800 2929

5

New owners along with their families
attended the sessions and enjoyed
the kids’ fun games, dance
performances and prizes.

Toyota Ramadan Campaign

Camry Winners Drawn
Four lucky winners of a Toyota
Camry were drawn in the
presence of a representative from the
Ministry of Economy and Commerce.
Mr. R.K. Murugan, COO – Automotive
Division led the Managers and Toyota
Sales Executives during the event.
The Ramadan Campaign lasted
from 15th June until 17th
July. New Toyota owners who
purchased their cars from our
showrooms and dealers during this
period were qualified to join.
The Campaign is a long running
tradition in AAB during the Holy
Month of Ramadan.
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New Toyota Camry
Launched
Toyota has raised
the bar yet again in
the mid-sized sedan
segment with a bold,
b u m p e r- to - b u m p e r
redesign of the new
Toyota Camry to open a
new chapter in the illustrious
history of the world’s most
popular mid-sized sedan.
With a striking new design, new model grades and more dynamic handling, the new Toyota Camry is Toyota’s
best ever Camry and puts the hot-selling model truly in a league of its own.
According to the car’s Chief Engineer Mr. Masato Katsumata, the new-look Camry was developed for customers
who want a car with more emotional styling and greater driving enjoyment. “We wanted to produce a Camry
that appeals to its traditional customers as well as to younger buyers,” he said. “As a result, the latest Camry is
the boldest-looking Camry ever. The car is more expressive, more athletic and more confident.”
Mr. Takayuki Yoshitsugu, Chief Representative, Middle East and North Africa Representative Office, TOYOTA
Motor Corporation, stated that the new Toyota Camry blends an evolution of the car’s values – such as
comfort, efficiency, reliability and safety – with a more appealing design and engaging driving experience.
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Did You Know
That…?
What does the Toyota logo represent?
The current Toyota mark was introduced in October of 1989, to commemorate
the 50th year of the company. The development of the current logo took about
five years, as it was necessary to develop a suitable logo to integrate with
the rising profile of Toyota in foreign countries. There were two motivating
factors in designing the logo: recognition from a distance announcing the
“arrival of Toyota”, and a logo with a strong visual impact that stands out
from other automobiles.
There are three ovals in the new logo that are combined in a horizontally
symmetrical configuration. The two perpendicular ovals inside the
larger oval represent the heart of the customer and the heart of the
company. They are overlapped to represent a mutually beneficial
relationship and trust between each other.
The overlapping of the two perpendicular ovals inside the outer
oval symbolize “T” for Toyota, as well as a steering wheel,
representing the vehicle itself. The outer oval symbolizes
the world embracing Toyota. Each oval is contoured with
different stroke thicknesses, similar to the “brush” art
known in Japanese culture.
The space in the background within the logo
exhibits the “infinite values” which Toyota conveys
to its customers: superb quality, value beyond
expectation, joy of driving, innovation, and
integrity in safety, the environment and social
responsibility.

8

GLOBAL

Toyota Mirai sets
Record Driving Range
The new Toyota Mirai, which runs on hydrogen
fuel cells, reached maximum efficiency level of
performance making it the first environment-friendly
vehicle available in the market that goes a greater
distance without any carbon emissions.
US Environmental Protection Agency, has confirmed
that Toyota Mirai is the only vehicle free of carbon
emissions in the market which can pass the 300 mile
(483 km).
The Mirai has succeeded in attracting the world’s
attention recently after being selected by “Popular
Science” – a magazine in science and technology, as
the “Best New Innovation” in the Vehicles Category,
describing it as “a revolution in this area”.
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The Lexus Experience
In association with Lexus International, AAB organized “The Lexus Experience Workshop” at the
W Hotel in Doha. The Workshop was conducted for Lexus associates and representatives coming
from other GCC Distributors to explore the story of Lexus from its history through its core philosophies
of Progressive Luxury and its designs. The associates were taken on an experiential journey of luxury
with the Lexus brand and other various luxury non-automotive brands.
AAB had the privilege of having Mr. Paul Williamson, National Manager of Lexus Strategic Educational
Support, Lexus International, who is world renown for his know - how and technical expertise in the
Lexus brands to share his experience with participants of the training.
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GLOBAL

Lexus Wins “Best
Entertaining” Award
at 2015 Milan Design Week

Lexus won the “Best Entertaining” award at the Milano Design Award Competition held for its exhibit at Milan Design titled Lexus – A Journey of the Senses.
The week-long exhibit is the world’s largest design event. Lexus is the first
automaker to win this award.
The “Best Entertaining” award highlights the project that best succeeds
in involving the audience in a particular dimension of recreational and/
or cultural entertainment.
Now in its 5th year, the Milano Design Award, organized by cultural association Elita, is the only official award dedicated to the
best installations of Milan Design Week. The Milano Design Award
recognized the best overall exhibits as well as individual winners in five categories (Entertaining, Tech, Sound, Impact, Ecommerce). The winners were chosen among all `exhibitors
present at the Milan Design Week in the various districts
throughout the city.
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ASK UNCLE REDWAN!

Frequently Asked Questions (FAQ)
Answered by Mr. Redwan Youssef,
Customer Service Director
What is an engine immobilizer?
The engine immobilizer is a state-of-the-art anti-theft system.
When you insert your key into the ignition switch or bring a Smart
Key fob into the vehicle, the key transmits an electronic code
to the vehicle. The engine will only start if the code in the
transponder chip inside the key or Smart Key fob matches the
code in the vehicle’s immobilizer. Because the transponder
chip is embedded in the key or Smart Key fob, it can be costly
to replace. If you lose a key or Smart Key fob, your Toyota
dealership can help.
My vehicle has a Smart Key and the engine won’t start when I press the START button. Why?
Listed below are some reasons the engine may not start:
•Your foot is not firmly on the brake pedal when pressing the START button. Ensure you are pressing firmly
on the brake pedal when attempting to start the vehicle.
•The Smart Key battery is weak. Hold
the Smart Key next to the START
button and depress. Please refer to
your Owner’s Manual for instructions
on replacing the Smart Key battery.
•The engine battery is weak. We
recommend contacting a Toyota
dealership for diagnosis.
•The vehicle may be equipped with
a Smart Key deactivation switch
which was inadvertently pressed.
The switch is located at the bottom of
the instrument panel directly below
the steering wheel.
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Customer Relations
at its Best
Our Customer Relationship Management (CRM) Department aims to make AAB the company of choice in
customer satisfaction across the entire Gulf region.
Working 24 hours from Saturday to Thursday, our Call Centre Team strives to provide the best care and service
to meet our valued customers’ needs. We regularly conduct customer satisfaction surveys to enhance our
value-added services aside from the Educational Sessions participated in by families of new vehicle owners.
Keeping in touch with our Customers and getting to the core of their needs, enable us to continually develop
and evolve towards the best practices in Customer Service.
For any assistance, you may contact us through these numbers.
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AAB Connect: Keeping
Team Together
AAB Connect – the Staff Portal intranet, was launched by Dr. Nasser Al Abdulghani, AAB Managing Director
in June. All employees have access to the latest news about the company, general announcements, photo
gallery of events as well as birthday reminders. Applications or required services such as SAP Fiori, SAP/BMC
Self Service and Training portal are also available at the portal.

SAP Fiori:

Embracing Technology
In keeping step with the latest technology after the implementation of SAP, AAB adopted the SAP Fiori. It is a
Mobile Application, newly introduced by SAP to facilitate workflow functions. The application provides simple
and user-friendly features that enable access across desktops, tablets and smartphones.
AAB aims towards innovation and to be well
ahead in terms of technology as it strives to
provide enhanced customer service.
The application is accessible to all AAB
employees. Self-service tasks have become
handy through the mobile phones with their
Individual User Access.
During the launch, Mr. Pedro Sardo, Services
Account Manager from SAP, noted that AAB has
been swift in working towards technology driven
applications considering the short amount of
time with SAP.
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AAB Recognizes and
Rewards Long Service
Employees during Q2
Marking the completion of Quarter 2, AAB honoured
the long serving employees who completed 5, 10
and 15. The employee engagement event recognizes
the commitment and contribution of Long Service
Awardees, Star Performers of each Business Unit and
Customer Satisfaction Index (CSI) Champions for each
location. Awardees were presented with a memento
and certificate for their respective years of service. 63
awardees for the quarter were recognized for their
long years of service.
Mr. Osama Abdulla Al Albdughani, AAB Chairman,
was present along with members of the Senior
Management team and expressed his appreciation of
all the awardees. The well-being of employees are an
important aspect of the corporate culture to ensure a
positive working experience.
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500,000 Safe Working Hours
New Lexus Showroom—Construction Site

AAB has recently celebrated the completion of 500,000 safe working hours without lost time injury in the
development of the new Lexus Showroom. The new Lexus Showroom has been designed to fit the state-ofthe-art and luxurious Lexus vehicles to be presented in the showroom.
The consultants and engineering company committed themselves to carry out the project taking into
consideration the safety and occupational health, as well as, quality standards.
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Sportsman of the Year
On its third year, the AAB Sports Awards were presented during the Social Get Together for the month of
August at the Crowne Plaza - Doha. The objective of these awards is to celebrate the achievements and
participation of everyone involved in making AAB Sports Season a success. The nominees for these awards are
recommended by Sports Representatives, members of the Sports Crew and the employees by voting.
The Sportsman of the Year award is won by the nominee who has gained the highest number of manual and
online votes in recognition of his sportsmanship skills, cooperation and good attitude in building teamwork.
Sportsmanship skills and commitment towards developing internal and external sports is recognized by the
Outstanding Performance in Sports award.
Active contribution to the objectives of AAB Sports
is awarded by the Outstanding Contribution to Sports.
The winners of the AAB Sports Awards 2015 are:
Mr. Abdussaleem Aroth Kuniyil
Sportsman of the Year by Popular Votes
Mr. Bismark Anane
Outstanding Performance in Sports
Mr. Arvind Rajagopalan
Outstanding Contribution to Sports
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FIVBA Sponsorship
Building communities through Sports is one of the CSR
objectives of AAB. The company recently sponsored
the Filipino Volleyball Association Doha (FIVBA) Summer
Volleyball League with 32 teams coming from different
organisations and nationalities participating.
Our external Volleyball Team represented AAB during the
Tournament.
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Liga OFW Qatar
The Liga OFW Qatar is another community building
initiative through Sports which AAB has been
supporting over the years. It is hosted by the American
School of Doha which is the venue all throughout the
tournament. Several communities are participating
including the AAB’s Volleyball External Team.
The event started six years ago with 8 teams and
now has grown to 40 teams. The event was officiated
by the Philippine Ambassador to Qatar, HE Wilfredo
Santos. The proceeds of the tournament goes
towards distressed Filipino workers.
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AAB Kids’ Camp
On its fourth year, the KHAYMAT ALATFAL 2015
“Kids’ Summer Camp” for the AAB employees’
children was held. The objective of the programme
is to provide an opportunity for the children to learn
and enjoy through Art, Craft, Music and Games during
the school holiday.
The Camp is arranged in two batches. The first batch
consisted of children aged 4-7 whilst the second
batch was joined by 8-11 age group. Each Batch
enjoyed the Camp for two days of activities
including workshops on Crafts, Canvas Painting,
Ceramic Painting with games and face painting
activities in between.
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