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A Message from our

CEO
A’saalamu alaikum and Welcome

As we reflect on the past year, and all of the unforeseen events that took place, we would like to express our gratitude to each 
and every one of you for supporting AAB. 

It is clear that we are working at a time of unparalleled disruption and change. However, aligned with Toyota Motor Corporation 
(TMC)’s principle and best practices, the AAB corporate culture, has imbibed the “Best In Town” mindset.  To be the Best In Town, 
is to be the best in the community that we serve and setting exemplary services to our customers. It is about having the courage 
to serve our customers in new ways and being mindful in what we value and stand for. We are doing everything that is possible to 
maintain ground that feels reassuringly familiar with all the comforts of routine for our customers and employees.

In the last quarter, AAB attained a corporate milestone by running its first company- wide employee election for Workers 
Representatives in its first Joint Committee, a collaboration with the International Labour Organisation and the Ministry of 
Administrative Development Labour and Social Affairs. This Joint Committee provides an additional avenue for our employees and 
management to work together on pertinent issues involving the workplace and a reflection AAB’s priority of the importance of 
employee welfare. 

We also continue to take pride of our employees who remain steadfast with integrity as they carry out their daily task through the 
Integrity Awards for the exemplary behavior whilst they perform in adherence to our AAB Corporate Values and with Customer 
Delight in mind.  

With the world evolving as it has, AAB has started to focus on the United Nations Sustainable Development Goals (SDG) in order 
to play a constructive role in our future, our children’s future. In line with SDG 4 of Quality Education, AAB takes this to heart as 
we are proud to contribute towards the “Educate A Child – Syria” in our collaboration with Education Above All Foundation. For 
every Toyota and Lexus vehicle sold in our Showrooms, we have pledged an amount to go towards the Fund.  It is our wish that 
our contribution will effectively assist the educational progress of the children in the war torn country in order to build a better 
future for the next generation. 

As we near the end of another year, we will continue to take all necessary actions to protect our employees and their families. We 
will continue working with all our customers to ensure smooth continuity and facilitation of our services. 

I leave this message with gratitude, respect and fond memories of our dear beloved friend and Director of Rent a Car Division, the 
late Mr. Mazin Taha who have recently passed on but has left a deep legacy of Customer Service in AAB and have touched us all 
with his passion and caring personality. You are dearly missed.

Staying all united as we have always been, we will be driven as always by our sense of responsibility, discipline and dedication to 
best serve our valued customer, employees and the communities we operate in. 

Together and united, we will overcome this crisis with strength and resilience.

Wishing you a good and prosperous 2022 !

R.K. Murugan
Chief Executive Officer
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AAB values and maintains Health and Safety Protocols in place during this Covid 19 pandemic.  Ehteraz App with Green 
Status and Thermal Temperature are checked for all attendees, suppliers and back support team for all events. Please 
note that some of the photos on this magazine were taken pre-Covid.



AAB AS MAIN SPONSOR OF MILIPOL

The booth, spread over 371sqm space at the exhibition centre, 
displayed the Toyota Land Cruisers used by Al FAZAA, Industrial 
Security Force along with the Land Cruiser Ambulance used 
by Hamad Medical Corporation in addition to the line-up of 
Toyota Hybrid Electric Vehicles (HEV).

As the Main Official Sponsor of Milipol Qatar, AAB supported the 
event with a fleet of Toyota and Lexus vehicles designated as 
the Official Cars for the transportation of delegates attending 
the event. AAB is honoured to sponsor, in a significant manner, 
all the Milipol Qatar events since 1996.  
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Held every two years in Doha, Milipol Qatar is one of the leading 
international exhibitions for Homeland Security and Civil Defense 
in the Middle East. The exhibition is the showcase for innovative 
products and services in the field of global security.

Under the patronage of the Emir HH Sheikh Tamim bin Hamad Al-
Thani, Prime Minister and Minister of Interior HE Sheikh Khalid bin 
Khalifa bin Abdulaziz Al-Thani inaugurated the 13th edition of the 
international exhibition for homeland security and civil defence at 
the Doha Exhibition and Convention with AAB as the Main Official 
Sponsor.

Mr. Abdulrahman Abduljaleel Abdulghani, Chairman, along with Mr. 
R. K. Murugan - AAB CEO and the Senior Management, received the 
Prime Minister and Minister of Interior, H.E. Sheikh Khalid bin Khalifa 
bin Abdulaziz Al Thani and the accompanying delegation at the 
Toyota booth. 
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Emotion Healing Pollution Purifying Car

Auto Puzzle

 WRAP Car
)World, Rescue, Assist, Protect(

Car for the Visual Impaired

GLOBAL WINNERS
Source : www.toyota-dreamcarart.com
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The Toyota Dream Car contest is held for children all over the world to draw their “Dream Car” freely with their amazing vision. As many 
as 6.2 million children participate from 100 countries/ regions since 2004. In addition to Toyota Motor Corporation (TMC), art experts and 
automotive specialists from outside TMC judged the submitted entries and selected the Award winners.

Children from Qatar won prizes in all the 3 categories at the 14th Toyota Dream Car Art Contest in the Middle East and Central Asia Division 
(MECAD) contest organized by Toyota Motor Corporation. The winners of the contest were announced at the virtual award ceremony 
attended by officials from TMC led by Mr. Akitoshi Takemura, Division General Manager, along with representatives from Toyota Dealers across 
MECAD.    

Sohan Sandeep from MES Indian School won the prize in the category 1 (below 7 years) for his dream car “TOYOTA H3” (Heal, Hope Happy). 
Sohan wishes his dream car heals the wounded people in war-torn areas. Likewise, his Dream car is a hope for elderly people and abandoned 
children. He envisions the vehicle to run on recycled fuel from paper, plastic and glass wastes.  

Nemsith Nimpura from Shantinikentan Indian School won the prize in category 2 (08 – 11 years) for his dream car “History Finder Car”. 
Nemsith believes his dream car will help to find undiscovered monuments submerged in the sea beds. 

Nandana Bijukumar, a student from the Birla Public School, is the winner in the 3rd category (12 – 15 years).  Her dream car is called 
“Disaster Managing Car”. She believes her dream car can manage resources and responsibilities for dealing with all humanitarian aspects of 
emergencies in order to lessen the impact of disasters.

Toyota Dream Car Art contest invites children from all corners of the globe to share ideas about the future of mobility by drawing their dream 
cars. Every great idea was born in the glimmer of a dream, and Toyota hopes that this activity will help nurture the creativity of the next 
generation of great inventors, thinkers and dreamers.
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QATAR KIDS WIN AT THE 14TH TOYOTA DREAM CAR              
ART CONTEST 
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TOYOTA CROSS LAUNCH
AAB launched the all-new Toyota Corolla Cross Electric Hybrid at 
Milipol Qatar 2021.  The inauguration was held in the presence of 
Mr. Abdulrahman Abduljaleel Al Abdulghani, AAB Chairman; Mr. R.K. 
Murugan, AAB CEO and the AAB Senior Management. 

Since its launch in Japan in 1966, the Corolla series has achieved a 
cumulative total of over 48 million sales in more than 150 countries 
and regions around the world. The model has continued to evolve 
in line with the needs of the times; this latest version caters to the 
strong demand for SUVs in the region, enabling customers to select 
the vehicle that best suits their diverse lifestyles.

Daizo Kameyama, Chief Engineer in charge of development, said: 
“Now that the Corolla Cross has newly joined the Corolla family, we 
sincerely hope that our customers will warmly welcome the vehicle 
to become part of their families; just like their partners, siblings or 
even friends.

We wish that the Corolla Cross could assist customers in creating a 
new story by loading on their vehicle the people who are important 
to them, their luggage, and their dreams for the future.”

Kei Fujita, Chief Representative for Middle East and Central Asia 
Representative  Office at Toyota Motor Corporation, added: “We are

very happy to bring the all-new Corolla Cross to our customers in 
the Middle East, which offers a spacious and comfortable ride that 
turns both daily commutes or weekend leisure journeys into a fun 
driving experience.

As a versatile and stylish crossover vehicle, this latest addition to our 
HEV range will help to further increase the appeal of eco-friendly 
vehicles in the region and contribute to our long-term goals for the 
promotion of sustainable mobility. I would like to thank all of our 
customers around the world for taking the Toyota Corolla to their 
hearts and continuously inspiring us on our journey to make ever-
better cars.”

The all-new Corolla Cross draws on Toyota’s strong heritage of 
advanced hybrid-electric technology. Electrification of vehicles has 
been a cornerstone of the company’s business since 1997. 
Since then, Toyota has successfully launched a variety of HEVs, 
leading the way to a steady growth in the adoption of its 
environmentally-friendly vehicles and pushing cumulative sales to 
over 16 million. Combined, this enormous sales record represents 
a reduction of around 139 million tonnes of CO2 compared to 
the sales of equivalent conventional vehicles and underscores the 
tremendous support of Toyota’s customers for this eco-friendly 
approach.



As with any other Toyota model, safety remains a top priority for the all-new Corolla Cross. The car features a comprehensive array of safety 
features to protect its occupants such as SRS airbags Vehicle Stability Control (VSC), Traction Control (TRC), and Tire Pressure Warning System 
(TPWS), among many others.
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WATERBORNE TECHNOLOGY
Committed to contribute towards Qatar National Vision 2030 pillar 
on the Green Environment and in line with the United Nations 
Sustainable Development Goals (SDGs), AAB takes a step forward in 
choosing environment friendly automotive paint technology.

AAB is the first in Qatar to use Waterborne, an innovative and eco-
friendly automotive paint technology which uses water as a soluble 
liquid in paint mixture instead of toxic solvents.   This 100 percent 
waterborne paints are used for all primer, basecoat and clear coat 
with Kansai Paint. 

Waterborne paints are eco-friendly with almost no contamination 
produced in the air nor hazardous effects to the environment.   With 
the waterborne paint technology, AAB takes the lead in providing a 
healthier and improved safety option as it is user friendly and has no 
harmful effects to human.  It has no strong smell during applications 
making way for a much healthier ambient condition.  

Aesthetically, the metallic orientation and texture of waterborne 
painted cars are comparable to newly painted units.  It even allows 
high-gloss finish without the extra coating.

Mr. Abdul Rasak Khalidu, Operation Manager – Qatar (Kansai Paint) 
together with Mr. Kamal Al Hajj Director – Customer Service Division 
(AAB); Mr. Muthusamy Chinappan, Senior Manager – National Service 
Department (NSD – AAB), Mr. Rajeev Puthiyedath, Manager C&I 
Aftermarket Automotive and other senior management team from 
AAB and Kansai Paint representatives witnessed the launch at the AAB 
facility in Industrial Area.
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Talk about quality, durability and reliability - Toyota vehicles have it all!   Toyota 
is known to have the utmost build quality on which one can rely. 

True to its brand promise, a Toyota Hiace that has been on the road in Qatar 
since 2014 has reached a mileage of 1 million kilometres. The amazing thing 
is, it is still running strong, according to its owner The Pearl-Qatar-based 
United Readymix Company. United Readymix is a joint venture between United 
Development Company QSC and Besix/Six Construct, the biggest Belgian group 
specialized in the construction of buildings, infrastructure, environmental 
projects and roads.

“We have been using the minibus in our fleet for the last seven years. We are 
amazed that it lasted this long and remains in nearly perfect condition,” said 
Firas Saideen, the General Manager of United Readymix. The experience, he 
added, has strengthened the company’s trust with and loyalty to Toyota. 
The company driver assigned with the Hiace over the years attests that the 
Toyota Hiace is “reliable, maneuverable and confidence-inspiring.  It is not 
tiresome to drive.” 

Employees who are being driven around in the Hiace said that the vehicle 
provides them with comfort as their means for transportation. They trust their 
driver and Toyota to keep them safe wherever they go.

Since the launch of the first-generation Hiace in 1967, it has become one of 
Toyota’s representative global vehicles, with more than 6.5 million units sold 
in over 150 countries. The Hiace has demonstrated its prowess with its high 
durability and reliability, and has been used as a van, minibus, and as private 
transportation. 

Firas Saideen
URM - General Manager

TOYOTA HIACE CLOCKS 1 MILLION 
KILOMETRES IN QATAR



The 1M km Toyota Hiace is being maintained 
regularly at the AAB Service Centre.   Regular 
maintenance by TMC Certified Technicians 
along with using only genuine parts extend 
the lifetime of the vehicles and ensure its 
passengers’ safety. 

A dedicated service centre for Commercial 
Vehicles with an area of 3,000 square metres 
opened in January 2020 on Street 6 in Industrial 
Area for this particular purpose.  It is equipped 
with the state of the art diagnostic tools, Toyota 
genuine parts and certified Toyota-trained 
technicians.  

1 Million Kilometres and running strong – that is 
durability and quality at its best!
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— 
Aluminium Enclosed Safety Switches 
and Switch-disconnectors 
16 to 600 Amperes

ABB offers a complete range of aluminium enclosed switch-disconnectors and 
safety switches from 16 up to 600 Amperes. The range includes 3 and 4 pole 
versions, front or side operated with black or red handles. The safety switches 
are equipped with an auxiliary contact for electrical interlocking, by connecting 
the switch to a starter or other motor control device. www.abb.com

Electro Trade Co. W.L.L.
AQAR Bldg#15, Al Jareera St. (342), Bin Mahmoud (23), Doha, Qatar.
Tel : +974 40352478 / 40352480  |  Email : electrotrade@aabqatar.com
Website : www.electrotrade.qa
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Lexus UX: The Compact 
Crossover for a Refined 
Luxury Drive

Lexus UX, an innovative addition to the Luxury 
Compact Crossover segment, combines the brand’s 
latest luxury offerings and safety technologies in 
a package that combines new charismatic design 
elements and ultra-efficient powertrains.

While the UX name is derived from the guiding 
concept of the vehicle’s design team and describes 
the vehicle’s mission as Urban + X-over (crossover), 
the UX is engineered to deliver a quick and engaging 
driving experience with a Lexus-smooth demeanor, 
making it a unique entry in the luxury compact 
crossover segment.

“The Lexus UX is designed for the modern urban 
explorer seeking a fresh, contemporary, and dynamic 
take on luxury driving,” said Chika Kako, Executive Vice 
President of Lexus International and Chief Engineer 
of the UX. “We designed the UX to appeal to young 
buyers who seek not only what is new and exciting, 
but what is also relevant to their lifestyles.”

She added: “I wanted to positively overturn the image 
of a crossover and offer a car with nimble performance 
and excellent maneuverability that makes it as easy to 
drive like a sedan.”

The UX is the first Lexus vehicle to be constructed 
on the new Global Architecture Compact (GA-C) 
platform. With a lightweight yet super-rigid structure, 
extremely low center of gravity, and a refined 
suspension tuning, the GA-C platform provides the 
UX with exemplary handling agility and ride comfort, 
along with a distinctive driving personality.

The Lexus UX has a front-wheel drive configuration 
and is powered by a new high-efficiency 2.0 liter, four-
cylinder engine, which is coupled with a new -10speed 
Direct Shift Continuously Variable Transmission 
(DCVT).

It offers a host of exciting features, including a Drive Select controller with up to 
five modes that allows the driver to tailor the driving experience. The Lexus UX 
introduces world-firsts such as wireless lighting for the airflow knob and a unique 
aero ventilation design, which was developed to reduce air turbulence over the 
wheel surface. The UX also has a Lexus-first palm rest integrated audio control 
system, as well as Lexus’ advanced safety technology package, Lexus Safety 
System+.

The introduction of Lexus UX continues the expression of the brand’s design 
direction and commitment towards crafting vehicles with heightened excitement 
and passion, expanding the vision of the brand’s future to a broader audience. The 
provocative elegance of the design starts up front with the latest iteration of the 
brand’s signature Spindle Grille. 

Complementing the Lexus UX’s emotional design is a thrilling drive personality. The 
UX 200 delivers a combination of engaging performance and high efficiency from 
a newly developed -2.0liter inline four-cylinder engine, which produces 168 hp 
and 205 Nm of torque. Combining revolutionary laser-clad intake valve seats with 
an all-new intake port profile, and D4-S direct plus port fuel injection makes this 
one of the most efficient engines on the market. The addition of a Variable Valve 
Timing-intelligent Electric (VVT-iE) motor on the intake side enhances drivability 
while also reducing emissions.

The Lexus UX’s distinct personality is completed by its exquisite interior, which 
invites the driver and passengers to enjoy a range of advanced features that offer 
a refined cabin experience. 

Highlighting Lexus’ unrelenting focus on safety, the vehicle ensures complete 
peace of mind with Lexus Safety System+, an advanced safety technology package 
that includes Pre-Collision System (PCS) with pedestrian detection during daylight 
and certain low-light conditions, as well as daytime cyclist detection, all-speed 
range Dynamic Radar Cruise Control (DRCC), Lane Departure Alert (LDA) with Lane 
Tracing Assist (LTA), and adaptive high beam system (AHS). 
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LEXUS GS 350 WON DURING LEXUS        
RAMADAN CAMPAIGN

A Lexus GS 350 was won during the draw for the Ramadan Campaign which took place under the supervision of the Ministry of Commerce 

and Industry representative and the presence of senior officials of the company.

AAB has announced its promotional campaign during Ramadan under the title “This Ramadan, an elegant surprise awaits you”. It included 

giving each Lexus buyer a chance to win a Lexus GS 350 through the draw process at the end of the campaign period.

AAB is keen to provide exclusive offers and distinguished services to its valued customers in recognition of their trust in Lexus brand and its 

local agent in order to achieve the highest customer satisfaction

AAB is also keen to provide the best after-sales service through the largest network of service centers spread in most regions of the country 

as well as the main service center in the industrial area to save time and effort to its customers.  Driven by the spirit of Omotenashi the sales 

team is working hard to provide all the support to the customers and respond to Customers inquiries to meet all their requests.

The GS350 dramatically redefines the performance Sedan. Powered by a smooth yet extraordinary dynamic 3.5 liter V6 engine, the GS 

accelerate quickly and is exhilarating to drive. Handling is precise and engaging, thanks to the advanced chassis and suspension. Inside the 

specious GS cabin sets fresh benchmarks for comfort, craftsmanship and advanced technology.
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Under the supervision of the Ministry of Commerce and Industry 
representative and the presence of AAB Senior Management, a 
Toyota GR Supra was won by the holder of coupon no. 6063 
during the draw for the Toyota Ramadan Campaign.  

AAB has announced its promotional campaign during Ramadan 
under the title “Celebrate Ramadan with Toyota”. Each Toyota 
customer had a chance to win a Toyota GR Supra through the 
draw process at the end of the campaign period. 

The Supra name evokes the power, performance, and handling 
that defined a succession of world-class cars for a quarter of a 
century, which built a reputation both as formidable performers 
on the road and all-conquering machines on the racetrack. The 
GR Supra is the first Toyota global model developed entirely by 
GAZOO Racing (GR). 

The GR Supra is a front-engine, rear-wheel-drive vehicle 
powered by an inline six-cylinder engine. Extensive attention 
has also been paid to the fundamental elements of wheelbase, 
tread, and center of gravity, thus achieving superior handling 
performance befitting a pure sports car.

AAB is keen to provide exclusive offers and distinguished services to its 
valued customers in recognition of their trust and loyalty in Toyota brand 
and its local agent in order to achieve the highest customer satisfaction. 
AAB provides the best after-sales service through the largest network of 10 
service centers spread in most regions of the country as well as through 
its main service center in the industrial area to save time and effort to its 
customers.  

TOYOTA RAMADAN 
CAMPAIGN - RAFFLE DRAW



TO BE THE BEST IN TOWN
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“It’s not about aiming for something on a global scale 
or trying to become the best in the world. It’s about 
being best-in-town. Our goal is to be the most trusted 
and loved company in the towns where we operate. 
Our idea is to work for the smiles of the people in the 
towns that we serve.”

 – Akio Toyoda

Being the “Best In Town” is a Toyota Motor Corporation 
(TMC) initiative instituted by Mr. Akio Toyoda, 
President-TMC, and he defines it as “to continuously 
and quickly evolve to meet customer expectations”.

Aligning with TMC’s pursuit of institutionalizing 
Best In Town globally, the Qatar Best In Town Team 
was formed in 2019 in AAB to help promote the 
collaboration between Departments and to play a 
support role by establishing the foundational course 
to prepare the Training Nominees for TMC & TKM 
trainings and certifications.

The team is headed by Mr. R.K. Murugan, Chief 
Executive Officer and being led by Mr. Firas Mufti – 
Sr. Manager of Marketing. Mr. Sujith Sukumar, Product 
& Planning Manager & Mr. Erick Landicho, Assistant 
Manager –NSD Field Operations are part of the Team 
as members.

Aligning with TMC’s pursuit of institutionalizing 
Best In Town globally, the Qatar Best In Town Team 
was formed in 2019 in AAB to help promote the 
collaboration between Departments and to play a 
support role by establishing the foundational course 
to prepare the Training Nominees for TMC & TKM 
trainings and certifications.

AAB-QBIT Team Members will play a support role in giving a foundational course to 
prepare the nominees for TKM trainings and certifications with the following goals-
• For the team members to learn and apply the Toyota Way Principles and be
    able to learn about the TBP principles using the 8 steps of problem solving
• To streamline the processes of each Department with collaborative activities
    using TBP concepts
• To create an Organization capable of sustained high performance.
• To create a Corporate Structure & Culture that is capable of continuously
    producing results.
• To achieve breakthrough Improvement through collaborations.
• To have MEBIT Members develop their activities autonomously
• To be able to strengthen the Customer Delight activities

"Everyone says Toyota is the best company in the world," Akio Toyoda has said, "but 
the customer doesn't care about the world. They care if we are the Best In Town or 
not. That's what I want to be."

Toyota Way 2020 & New Philosophy Cone
From Toyota World Convention 2020
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THE NEW CAMRY LAUNCH
The new Camry features an imposing yet elegant silhouette and 
spacious, high-quality interior, combining engaging performance 
with thoughtful technology to help drivers and passengers get the 
most out of every journey.   

Further strengthening the appeal of one of the Middle East’s best-
loved vehicles, Toyota has launched the latest version of its iconic 
Camry model in the region. 

Since its debut in 1982 and evolution over eight generations, 
the Toyota Camry has been embraced around the world for its 
outstanding performance, alluring coupe-inspired design and 
renowned quality and value. 

As one of the Middle East’s most popular vehicles, it has established 
an unshakeable presence in the mid-size sedan market and a 
special place in the hearts of drivers in the region. The new model 
introduces a level of refinement that exceeds expectations, further 
cementing the Camry’s reputation as a class-leading vehicle that 
offers an unparalleled driving experience.

“We are excited to bring drivers in the Middle East a refreshed 
version of the Toyota Camry, a vehicle they already know and love,” 
said Kei Fujita, Chief Representative, Middle East and Central Asia 
Representative  Office, Toyota Motor Corporation. “From the sleek 
new design and premium interior to its impressive performance 
and fuel efficiency, the new Camry adds excitement to every trip 
while maintaining its exceptional quality, durability, and reliability. 
I would like to thank all of our customers for their cherished 
support, which continues to inspire us on our path to developing 
ever-better cars.”

The latest evolution of the Camry’s styling gives the vehicle a bold 
look that engages the senses more strongly than ever. A new front 
fascia incorporates a more defined lower-intake area, with grille 
bars extending dynamically to the sides creating a refined look 
that is enhanced by chrome-plated ornamentation for a premium 
feel.



LAUNCH OF 
ALL NEW TOYOTA LAND CRUISER

The eagerly-awaited, new generation of the iconic 
Land Cruiser was launched in Qatar at the Toyota 
Main Showroom in Al Abdulghani Tower with a simple 
ceremony. 

This was done in adherence to the Covid 19 Health and 
Safety protocols.  The launch was led by Mr. Abdulrahman 
Abduljaleel Al Abdulghani- Chairman, Mr. Abdulghani 
Abdullah Al Abdulghani- Vice Chairman along with the 
senior management of AAB. 

Due to COVID restrictions, Mr. Takayuki Kanno, Project 
General Manager, Middle East & Central Asia Division 
(MECAD) and Mr. Mr. Takami Yokoo, Chief Engineer of the 
new Land Cruiser, delivered their messages via video.

Mr. Kanno said that Toyota’s motto is to be the “Best in 
Town”. As such, the new Land Cruiser is designed and 
engineered to further enhance the on-road confidence 
and off-road expertise ensuring that the Land Cruiser 
remains the king of on-road and off-road.  Technical teams 
from Toyota Motor Corporation (TMC) have visited Qatar 
in the past to take the valuable feedback of customers. 
These helped in incorporating and implementing them in 
the new vehicles.

Mr. Yokoo for his part emphasized the importance of 
purchasing Land Cruiser from the official distributor for 
Toyota vehicles in Qatar which is AAB, in order for the 
customers to avail of the offer for best purchase and to 
enjoy after sales support.

Since first launching in 1951, the Land Cruiser has become 
renowned for its exceptional off-road capabilities in 
adverse environments. 

Throughout its 70-year history, it has served as an indispensable tool 
that supports people’s livelihoods in remote destinations, contributes to 
humanitarian aid and disaster relief efforts, and enriches people’s lives through 
experiences only the Land Cruiser can provide.

A cumulative total of approximately 10.4 million units have been enjoyed by 
customers in 170 countries all over the world, and particularly in the Middle 
East where the Land Cruiser has attained a loyal following thanks to its reliability, 
durability, and superlative off-road performance.
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To continue responding to customers’ expectations of the Land Cruiser as “a vehicle that allows people to go anywhere and everywhere 
and come back safe and sound,” Toyota has been advancing and evolving the model by setting ever-higher development and evaluation 
standards based on the needs of drivers across the globe.

Takami Yokoo, Chief Engineer in charge of development, commented: “I believe that regardless of how times change, Land Cruiser must 
remain true to its roots. As such, our goals for the new Land Cruiser are best-ever off-road performance as well as setting a new benchmark 
in body-on-frame on-road performance. My team and I are eager for customers to experience this long-anticipated evolution, with 
groundbreaking enhancements to the platform and powertrain, an overwhelming exterior presence and an interior appointed with enough 
luxury and functionality to make customers forget they are traveling over harsh terrain. The launch of the all-new Land Cruiser is a celebration 
of its 70th year as an icon, and I sincerely hope it can be a source of vitality and support for our customers around the world.”

“We are excited to introduce the all-new Land Cruiser, an iconic vehicle that has earned its place in the hearts of drivers around the world 
and remains Qatar’s most popular SUVs,” said Kei Fujita, Chief Representative, MECAD - TMC. 



“Equally at home during off-road adventures 

or navigating today’s urban cityscapes, 

the Land Cruiser’s go-anywhere capability 

truly delivers the joy of mobility, bringing 

unrivaled performance, safety and comfort 

to drivers and passengers alike.”

The 2022 Land Cruiser comes with a choice 

of three powertrain options, including two 

newly developed V6 twin-turbo engines. 

The V6 twin-turbo 3.5-liter petrol engine 

achieves class-leading performance that 

surpasses that of a conventional V8, 

producing 409 hp and up to 650 nm. 

Meanwhile, the V6 twin-turbo engine 

3.3-liter diesel variant, which will be available 

to buy in the region soon, is capable of 302 

hp and up to 700 nm. Both of these newly 

developed engines are mated to a 10-speed 

automatic transmission. 

The vehicle is also available with a naturally 

aspirated 4.0-liter V6 petrol engine that 

produces 271 hp and up to 385 nm mated 

to a 6-speed automatic transmission.

The all-new Land Cruiser has evolved into a 

one-of-a-kind vehicle with the sophisticated 

charm of a flagship model, while inheriting 

the traditional traits of robustness and 

authenticity appropriate for a full-fledged 

off-roader. 
LC300 at Doha Festival City



TOYOTA COROLLA ACHIEVES GLOBAL SALES 
MILESTONE OF 50 MILLION VEHICLES

Further strengthening the  -55 year legacy of its best-
selling vehicle, Toyota has announced that the iconic 
Corolla model has surpassed sales of 50 million units 
worldwide. The incredible milestone underlines the 
enduring appeal of the much-loved model, which 
is globally renowned for providing low operating 
costs and reliable, trouble-free motoring stemming 
from quality engineering, together with outstanding 
comfort levels.

Kei Fujita, Chief Representative, Middle East and 
Central Asia Representative  Office, Toyota Motor 
Corporation, commented: “We are proud to have 
achieved this fantastic milestone, which demonstrates 
the huge impact the Corolla has had on people’s lives 
around the world. Being the world’s best-selling car 
speaks volumes about the satisfaction and loyalty our 
customers have towards the Corolla and the Toyota 
brand. The Corolla’s legendary reputation for quality 
and reliability, combined with its exceptional comfort 
and efficiency, has led to cumulative sales of more 
than 50 million units. I would like to thank all of our 
past, present, and future customers for placing their 
trust in us and taking the Toyota Corolla to their 
hearts, which provides further inspiration on our 
journey to make ‘ever-better’ cars.”

Exemplifying Toyota’s continuous commitment to providing 
environmentally-friendly vehicles is the addition of a hybrid electric 
(HEV) model, which combines two power sources consisting of a 
petrol engine and two electric motors. The class-leading model 
offers the lowest fuel consumption value in its category at 
27.6km/L, enabling customers to contribute to a greener future 
while enjoying the increased driving satisfaction provided by its 
advanced technologies. 

The HEV model offers exceptional cabin quietness and smooth 
acceleration, especially when accelerating from a stand-still.

Since its launch in 1966, the Corolla series has continued to evolve in line with 
the needs of the times and remains a highly popular choice among drivers. New 
advanced features and functions have been introduced to suit the expectations of 
customers, all while inheriting the original model’s core DNA reliability and usability 

from the very first generation.
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SAFETY FIRST AT SPARE PARTS
Safety and Health, as well as our wellbeing is a vital aspect of our 
daily life. 

With this in mind, AAB Spare Parts Department motivates the 
entire team in keeping the safety culture as a top priority at all 
levels and sections. All members took part in the Safety Kaizen 
Activities initiated by the Operational Excellence Team to keep 
the balance between employee happiness and keeping everyone 
safe at their workplace. Each one plays a key role in observing 
the safety guidelines in place with high level of importance at all 
times to ensure the protection of the customer and employees.

In order to prevent accidents and to foresee the potential danger, 
the members are reminded to always “Look out for each other.” 
Apart from instilling awareness, the team are regularly checked 
through Genchi Genbutsu (Going to the source to find the facts) 
at the Gemba ( Actual Place) to observe and evaluate the learning 
of the three safety pillars of TMC (Kiken Yochi (Hazard Prediction), 
Setting and Following Rules) 

Our Safety and Health Team pledges to “To never learn safety 
through accidents” by safeguarding each asset of the company – 
the people. Spare Parts Department will continue to keep safety 
and health with the highest regard and with the highest efficacy.

Safety Declaration
 “We are committed to implementing, maintaining and improving 
Health & Safety culture in the operational and storage areas. We 
pledge to achieve zero (0) accidents by reducing and eliminating any 
form of risk that will lead to injury in the line of our duties, as well as 
obeying the COVID19 safety awareness and precautions.” 

Safety Kaizen Activities

Upon the issuance of the Safety Declaration, the team leaders are 
given the task to share the knowledge of keeping a safe workplace 
and to help all members to stay healthy and accident free. 

All Parts Staff are involved in many safety promotional activities and 
awareness programs such as amongst others: Warehouse Yearly 
Safety Risk Assessment, Monthly Safety Patrol at the Central Parts 
Depot (CPD), Dealer Branches and remote sub-stores, Personal 
Protective Equipment (PPE) Guidelines, KYT (Kiken Yochi Training) or 
Danger Prediction, Hiyari Hatto or Near Miss Suggestions and COVID19 
Protocols and Guidelines.

Major Safety Activity currently on-going in the Main CPD Warehouse 
and sub-stores is focused to prevent any staff from being is hurt by 
machines, hit by a vehicle, involved in any electric shocks, hit by heavy 
objects, fall from heights and scalded by hot objects.  
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As the safety culture is being seen as a way of life, our staff's ability to notice potential danger has increased. Their concentration and focus 
are sharpened. We have achieved a workplace culture that prevents accidents occurring in the first place. 

Taiichi Ohno, Father of the Toyota Production System said, “Standards should not be forced down from above, but rather set by the production 
workers themselves.” This strong notion is presently applied by all Spare Parts staff safety recommendation and suggestions are shared 
during the Safety Meetings and the organization acts upon with countermeasures to prevent the accidents before ever happening.  

“Prevention is better than cure.” Spare Parts Department continues to guarantee the COVID19 Health and Safety Protocols are strictly 
observed and in compliance to both company and government rules and regulations. 

Our determination to build the safety culture in the Spare Parts Departments continues unabated. Someone once said, “Every safe choice we 
make is an investment into spending more quality time with our loved ones or those things that make our lives more meaningful.”
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Low-voltage power distribution and 
 electrical installation technology

 

Official
Distributor

Siemens has been a local company in Qatar since 1970 and a partner in the region for more than 150 years.

Our Smart Infrastructure – Electrical Products division offers a wide-range of innovative solutions for industrial controls and
power distribution. At Siemens, we believe that the foundation of efficient building management is a reliable power supply
that’s built around low-voltage distribution systems. Power distribution system design is growing increasingly complex with
the incorporation of renewables and the increasing level of building automation. The many requirements imposed by
standards for safe system use and energy efficiency add to the complexity. Our portfolio of power distribution and
distribution boards, innovative components, and supporting software tools represents the ideal solution for totally safe and
efficient power distribution.

Efficient buildings are important units that make up sustainable cities. As Qatar continues its prosperous journey, our
commitment continues to grow in alignment with the country’s persistent drive towards being more smart and sustainable. 
We are proud about our partnership with ETC and look forward to contributing towards Qatar National Vision 2030 as
trusted business partners.

Electro Trade Co. W.L.L.
AQAR Bldg#15, Al Jareera St. (342), 
Bin Mahmoud (23), Doha, Qatar.
Tel : +974 40352478 / 40352480 
Email : electrotrade@aabqatar.com
Website : www.electrotrade.qa
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MR. MAZIN TAHA
A LEGACY OF CUSTOMER SERVICE EXCELLENCE

With his loud booming voice and forthright personality, the late            
Mr. Mazin Taha former RAC Director, could never be missed whether 
he entered the room or just be amongst the crowd.  His commanding 
presence would always stand out.  But don’t let his tough demeanor 
fool you.  For deep within, he was a kind soul whose boyish smile 
reveals a loving, family orientated person and most of all - a visionary, 
a mentor and a beloved leader to his colleagues.

Twenty-two years ago in 1999, AAB’s Senior Management recognized 
the feasibility of having a car rental business in Qatar.  It was then, in 
a 40 square meter partitioned room at the old AAB headquarters 
located across what was then known as the “Crazy Signal” was 
where Mr. Mazin took up the challenge and started with the car 
rental business operations.  He found himself in a new and different 
business environment having arrived from Jordan into Qatar for the 
first time and spent the first 2 months studying the local market, 
trends and competitors. 

With the fleet strength of 15 cars to begin with and with limited 
facilities, Mr. Mazin and team started to build the business to what it 
is today- which is one of the largest fleet with 7500 vehicles.  

At that time, Qatar was going through a tremendous economic 
growth which opened the doors for opportunities. Mr. Mazin’s 
visionary leadership anchored with Toyota Motor Corporation and 
AAB’s “Customer FIRST Policy”, AAB Rent a Car (RAC) has flourished 
into the market leader in Qatar Rental Industry.

His Customer Centric Approach to provide quality and value 
added services to RAC’s customers has been key to the company’s 
success.  This has made AAB RAC stand out and unique from the 
market competitors putting AAB RAC into a league of its own and 
getting %38 of the market share.

Under Mr. Mazin’s leadership AAB RAC grew exponentially year after 
year.  In 2005, its fleet reached 2000 units which was considered a 
large number at that time.  

Mr. Mazin’s personal philosophy in business was “No Compromise 
on Services Offered”. In his practical, no nonsense style, he would 
always tell his team, “Better Products, Better Services at Better Price 
will always be our Path”. His advice lingers and is taken to heart 
even after his passing.

INNA LILLAHI WA INNA ILLAIHI RAJI’UN
We Belong to Allah and to Him we shall Return

ِه َوِإنَّا ِإَلْيِه َراِجُعوَن ِإنَّا ِللَّٰ
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MOVING FORWARD

Building the path to success, whilst facing the challenges, putting in the hard 
work and sharing the joys of achievements together- Mr. Wael Qabalani, Senior 
Manager – RAC, joined AAB together with Mr. Mazin at the same time.   
For twenty- two years, they formed a strong bond and partnership not just 
as work colleagues but as family. Here is an interview of Mr. Wael with FIRST 
Magazine –

What was his Legacy?

One of Mr. Mazin’s legacy is that he developed all of us in into leaders. 
He made me into a leader who understands his vision and to continue the 
success story of RAC. He built a sense of responsibility and cascaded a sense 
accountability in each of the team member towards RAC.  We relied on his 
advice, guidance, opinions, but now we have lost him. Mr. Mazin’s way of 
thinking and brainstorming sessions were so valuable in order to sustain our 
leadership in the market. This is one of the things we miss about him. We are 
at the top of our game but we need to continue. It is harder to maintain the 
position than building it up yet we will continue with the legacy which he left 
us with. 

We are a very close operational team and share the same values whilst constantly 
supporting each other. This was the culture he cultivated for us.

What impact did he leave behind?

He took AAB RAC as his own. “Treat RAC as if it is your own company”, he used 
to say. He was a true AAB man and dedicated his time to building the Division. 
His planning and thinking goes beyond his existence.  Where we are today, is a 
direct result of his effort. He had a long term vision. As mentioned earlier, we 
reached 2000 fleet vehicles in 2005, that was the highest number of fleet in a 
company in the country at that time. That was when we became the market 
leader.
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One Big Achievement you are proud of in RAC
Our leasing philosophy was a new approach at that time. In the early 
2000, it was a game- changer as it involved changing the mind-
set of the customer from owning the vehicles to leasing them. This 
was very powerful at the time. Nowadays with new technologies, 
I believe the leasing model will be more popular than ownership. 

One main lesson from MT
We were learning every day from him! But the ones which 
immediately comes to mind is “We always need to be strong. We 
will face many challenges but we must be a strong leader. 

Whatever it is we have face it and deal with it. Always also depend 
on yourself. Have a solution based approach to your problems and 
don’t just dwell on the problem.

At the end of the day, Mr. Mazin was a compassionate man who was 
always helping everyone even without them knowing.  Without him, 
I am no longer the same Wael. 

RAC is not the same RAC. I feel my personal loss is bigger than AAB. 
Not only did I lose a good colleague, I lost my big brother.

Though gone from sight, Mr. Mazin’s 
legacy continues. The team proudly 
carries his vision to achieve more than 
he expected in the spirit of always 
exceeding expectations.

Always Missed and Never Forgotten. 
He may not be with us now, but we 
still hear his echo.

INNA LILLAHI WA INNA ILLAIHI RAJI’UN

Customers Service Excellence is the key to our Division’s success. We 
focus on building and nurturing our relationship with our clients with 
excellent service and pro-active approach. This is more important 
than the contract itself.

Ras Gas contract was the first contract that kicked off our success 
in 1999.  Out of 17 bidders, we were awarded the contract.  Since 
then, we are one of the top players to support the petrochemicals 
companies including Qatar Gas and Qatar Petroleum.

Qatar Airways is one of our major customers as we provide crew 
transportation round trip from accommodation to airport and back. 
We have massive number of movements every day which need 
precision timing and scheduling. With the diverse client base we 
have, our Teams are all over Qatar – Doha, Umm Saeeid, Ras Laffan 
and Dukhan. 

Advice for car leasing customers
A sound advice would be – “Look for a service provider who is 
exceeding your expectations”. Any company can lease a car but it fall 
down to the details and support service.



As the leader in the electrical industry, we provide 
the highest  quality products. With over a century 
of technical experience and expertise behind 
us, an entire industry turns to us for guaranteed 
performance, reliability, and sustainability. 
We are Prysmian: Reliability at its core.
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As the leader in the electrical industry, we provide 
the highest  quality products. With over a century 
of technical experience and expertise behind 
us, an entire industry turns to us for guaranteed 
performance, reliability, and sustainability. 
We are Prysmian: Reliability at its core.

Electro Trade Co. W.L.L.
AQAR Bldg#15, Al Jareera St. (342), Bin Mahmoud (23), Doha, Qatar.
Tel : +974 40352478 / 40352480  |  Email : electrotrade@aabqatar.com  | Website : www.electrotrade.qa 
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AAB WAREHOUSE SOLUTIONS NEW WEBSITE

AAB Warehouse Solutions, the leading provider of total integrated logistics supply chain solutions in Qatar, reaches out to customers by 
launching its own new website featuring offered products and brands.  

The user-friendly website can be easily navigated guiding the customers to find what they are looking for in terms of warehouse solutions 
range from Material Handling, Storage Solutions, Other Warehouse Solutions, After Sales Support, Office & Security Solutions to Rental 
and Buy Back. With its global partnerships with quality brands such as Toyota Material Handling, Godrej Racking and Imer, AAB Warehouse 
Solutions are able to provide a holistic approach to maximise your space and warehouse requirements.

Inquiries can readily be done online. 

AAB Warehouse Solutions website is available in English and Arabic:  https://www.aabwarehousesolutions.com
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SUMITOMO TYRES
A BRAND WITH RICH HISTORY AND EYE ON SUSTAINABLE FUTURE.

AAB is one of the leading companies to introduce world-class automotive brands in Qatar. Besides being the exclusive distributor of Toyota 
and Lexus, AAB is a proud national distributor of another Japanese powerhouse brand- Sumitomo Tyres, that is carving its success story in the 
Automotive Aftermarket Industry in the country.

Sumitomo Corporation originated from an eternal Japanese philosophy written by its founder, Masitomo Sumitomo over 400 years ago 
in Kyoto, Japan. These set of principles are the core values that were written to guide the family business for generations to come. He 
believed that for a company to have long-term success, the business needs to be built on foundation of integrity and common good of the 
community. Sumitomo Tyres is a part of that strong and imperishable value system that resonates perfectly with the ‘FIRST’ core values of 
the company.

One of the Biggest
Tyre Companies

in the World

Manufactured
Japan’s 1st

Automobile Tyre

Manufactured
Japan’s 1st

Tubeless Tyre

Made in
JAPAN

Sumitomo Rubber Industries was established in 1909 in Kyoto, Javpan.  It has surpassed a century proudly boasting many “firsts”  to its name:
• The First Japanese Tyre Company to be established
• The First Tyre Company in Japan to manufacture an Automobile Tyre (in 1913)
• The First Tyre Company in Japan to manufacture a Tubeless Tyre (in 1954)
• The First Tyre Company in Japan to manufacture a Radial Tyre (in 1966)

Sumitomo Rubber Industries is the owner and manufacturer of global tyre brands like Sumitomo Tyres, Dunlop, Falken and Ohtsu. It is the 
5th largest tyre company in the World         (Source: tyrepress.com) and the 2nd biggest Japanese tyre company.

The last 7 years have been symbolic in the growth of Sumitomo Tyres brand in Qatar. 

From being a brand that once catered to internal requirements of AAB Rent-a-Car and other allied divisions, Sumitomo Tyres has grown to 
become one of the most recognized tyre brands sold across the automotive sector in Qatar. 
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AAB Automotive Aftermarket Division caters to over 150 
customers across the State that comprise of Government entities, 
Private Fleets and Retails consumers. Sumitomo Tyres is also one of 
highest sold brands through Woqod retail outlets. The brand has 
a wide range of tyres that are suitable for heavy duty commercial 
vehicles, light trucks, SUVs, passenger cars and people carrier 
vehicles. Some of the most popular ranges include Encounter HT 
series for SUVs, HTR900 for sedan cars and ST518/ST528 Truck-Bus 
Radial tyres. 

AAB Aftermarket Division has been widely recognized and 
applauded for the service provided to its partners and the 
innovative marketing activities carried out in the last few years. Its 
unique and lucrative Annual Scheme is hugely popular among the 
retail network in the Country.  

Besides this, the tyres are offered with comprehensive technical 
support and a -3year warranty against manufacturing defects. 
AAB is the first tyre company in Qatar to launch Sumitomo Tyres 
Warranty Card for end-users that provides extensive information 
on the brand, warranty policy and general tyre care.

As rightly noted by Mr. Rajeev Puthiyedath, Manager-Automotive 
Aftermarket Division, “a brand becomes successful when it 
becomes an indispensable part of one’s life and a household 
name in the society, when people stop looking it as just another 
product and start considering it as fundamental.”  AAB can 
gladly say that Sumitomo Tyres is moving forth with vigor and 
valor in that very direction assuring its proud owners that when 
you choose Sumitomo, you know you’re choosing a history of 
integrity and innovation that goes back generations and will last 
for generations to come.

One of the Biggest
Tyre Companies

in the World

Manufactured
Japan’s 1st

Automobile Tyre

Manufactured
Japan’s 1st

Tubeless Tyre

Made in
JAPAN
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AAB collaborates with the Ministry of Administrative Development Labour 
and Social Affairs (ADLSA) and the International Labour Organization 
(ILO) in forming its first Joint Committee consisting of elected Workers 
Representatives and Management Representatives.

The formation of the Joint Committee is aimed to further enhance the 
engagement between workers and management.  As a company which 
is continuously improving the welfare and interests of its employees, there 
are currently existing platforms that management have put into place to 
engage with the employees.  The AAB Joint Committee is an additional 
communication platform made available to the employees to voice out 
and resolve any work place issues in line with Qatar Labour Law and duly 
recognized by the ILO. The formation of the committee falls within the 
overall AAB Employee Happiness Programme.

Through the Joint Committee, a range of work-related issues covering 
safety, health and productivity can be discussed and resolved as Workers 
Representatives bring to fore the issues before the Joint Committee.

With approximately 3000 employees and multiple locations across Qatar, the 
company- wide elections were carried out and covered the different work 
schedules of the employees. The employees were given the opportunity to 
nominate themselves or a chose an individual to run as candidate for the 
position of Worker’s Representative. After the announcement of the names 
of the candidates, an election campaign by the individual candidates ran for 
2 weeks prior to the election date.

AAB HOLDS FIRST JOINT COMMITTEE ELECTIONS
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The elections were successful as it resulted in 12 elected Workers Representatives coming from the various business units across the company 
consisting of Main Service, Quick Service Centers (QSC), Spare Parts, Logistics & Vehicle Delivery, Commercial & Industrial (Automotive 
Aftermarket and Warehouse Solutions), New Vehicles & Pre-Owned Vehicles, Rent A Car operations and Shared Services. AAB’s subsidiary 
companies, Moteri Auto Care and Electro Trade also participated in the elections. 

Four management representatives were appointed by the senior management of AAB to represent them in the Joint Committee meetings. 
Each committee member will stand for 2 years. The skills of the new Joint Committee members will be enhanced through trainings which 
will be conducted by ILO.

AAB makes history as one of the pioneers in the automotive industry in Qatar to organize a Joint Committee in support of the Ministry’s 
initiatives towards good work conditions.
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We would like to give our huge appreciation to the Electoral Organising Team, the Electoral Logistics Team, HRBPs and the Polling Officers 
who ensured the smooth facilitation of the Elections and made it a success!

Congratulations also to all the candidates who participated in this historic voting exercise. We wish the new AAB Joint Committee the best 
in their journey of BEING THE VOICE of AAB!
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Promoting gender equality is of one of the top 
priorities in AAB.  Hence, every year on International 
Women’s Day, it has been a customary practice 
to celebrate and recognize AAB’s resilient and 
empowered women.  

This year, the theme for International Women’s Day 
is “Women in leadership” celebrates the tremendous 
efforts by women and girls around the world in 
shaping a more equal future and recovery from the 
COVID-19 pandemic. Women’s full and effective 
participation and leadership in of all areas of life 
drives progress for everyone.

With the pandemic restrictions and in lieu of the 
customary Ladies event, the day became more 
significant as the Managers and Supervisors handed 
over their appreciation gifts to the ladies in AAB at 
their workplace in recognition of their contribution to 
the growth of the company.  

Representing around 2.5% of the total number of 
AAB Employees, the AAB Women’s roles have evolved 
from administrative into operations, corporate, 
management and even into technical positions with a 
growing number of female Service Advisors.  AAB has 
embraced the contribution of women and has taken 
concrete steps in celebrating women's achievement 
and taken action for equality.

We salute all the AAB Women for their dedicated 
service to the company.  

INTERNATIONAL WOMEN'S DAY
WOMEN IN LEADERSHIP



9

and the most important step

2021/3810

C

M

Y

CM

MY

CY

CMY

K

AAB  Magazine - Brake Pads - 21cmX27cm.pdf   1   9/13/21   3:17 PM



10

INTEGRITY AWARDS

The AAB Integrity Award is designed to recognise the effort and contributions by an individual employee who promotes AAB’s core values 
when implementing their daily work. To be eligible as a recipient, the individual must have demonstrated an act relating to ethics and 
integrity.

As part of the service delivery protocol, our Service Advisor will examines a vehicle prior to service to ensure that all valuables are taken by 
the customer. Nonetheless on occasion, we have encountered incidences in the past where such valuable items have been discreetly kept 
by the customers who have forgotten of them, only to be discovered by our technical team during service. As a matter of practice, such 
valuables  reported directly to the Branch Manager for safekeeping and to be returned to the customer. Such code of conduct highlights the 
employee’s adherence to AAB’s core value of Integrity that has been imbibed by the employees.

This year, a simple ceremony for handing out the Integrity Awards to two AAB employees was held in the presence of Mr. Kamal Al Hajj – 
Customer Service Director, Mr. Muthusamy – National Service Division (NSD) Sr. Manager, Mr. Raymond Cabauatan NSD Operations Manager 
and Mr. Ayman Mourad – QSC Operations Manager.   On behalf of HR & Admin, Mr. Rami Fani—Senior Manager, HR Operations & Admin 
presented the Certificates of Appreciation to the honest Service Technicians who came forward to their Supervisors regarding considerable 
amounts of money found in the vehicles.  Such findings have been returned to the customer much to their surprise and delight.

AAB promotes high ethical standards in its interaction with customers and instills such principles to it employees through its core values. 
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Employees and AAB have over the last 2 years responded to the pandemic 
in extraordinary ways. Due to the environment change, the teams have put in 
much effort and come up with many new health & safety protocols to ensure the 
continuity of customer service and peace of mind, creating the "new normal".

COVID 19 has also changed the way we work and where we work. Some teams 
have been temporarily separated as a result of working from home. Despite the 
challenges, team AAB has stepped up their game to maintain productivity and 
results. With this in mind, it is imperative that Employee Milestones must remain 
to be recognized and appreciated. As such, AAB takes the time to value the 
accomplishments of individual employees by celebrating their long service in the 
company. As 2020 was the first year of the pandemic, it has disrupted the normal 
celebratory activity and had to be postponed. 2021 brought about the revival of 
these Rewards & Recognition events, albeit in a quiet manner. 

Recently, an Award Ceremony was held at the various locations across the company 
to present the Long Service Awards for employees who have given the company 
5,10,15 and 20 years of service. The Awards were presented to employees from the 
Customer Service Division, Rent a Car Division, Commercial & Industrial Solutions 
and from the Shared Services. 

We congratulate all the Long Services Awardees and Thank them for their 
dedication and hard work in AAB!

APPRECIATING AAB EMPLOYEES 

Q1 - Q4 2020 REWARDS & RECOGNITION
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EDUCATE A CHILD INITIATIVE

In support of the United Nation’s Sustainable Development Goal No. 4 for Quality 
Education, AAB collaborates with Education Above All (EAA) Foundation. A foundation 
founded in 2012 by Her Highness Sheikha Moza bint Nasser, was established with 
the aim to contribute to human, social and economic development through the 
provision of quality education to poverty ridden, war-torn and disaster areas.  EAA 
champions the needs of children, youth and women to empower them to become 
active members of their communities. To date, EAA has assisted more than 10 million 
children worldwide. 

In AAB’s commitment to develop the youth and promote quality education, the 
company has undertaken to contribute a fixed amount of funds from every Toyota 
or Lexus vehicle sold at the Showrooms, towards the cost of a full primary education 
of a child in Syria.

 As a result of the conflict from 2011, there are approximately 2.1 million out of 
school children (OOSC) in Syria and 1.4 million at risk of dropping out. One out of 
every 4 schools is no longer operational, as schools and educational facilities have 
been regular targets for attacks and/or are occupied by internally-displaced persons 
(IDPs) or warring factions during the long Syria conflict. With this pledge, AAB hopes 
to provide support to EAA in improving the children’s educational situation and 
creating a better future for the children and their families.

Aside from this, EAA donation boxes are also present 
at the Toyota Showrooms in Al Abdulghani Tower and 
City Centre, Main Service reception, Logistics & Vehicle 
Delivery (LVD), Spare Parts Department and Al Wakrah 
Service Center premises to provide the opportunity for 
the public to support the noble cause. 

This initiative is part of the AAB CSR Pillar on developing 
the youth through quality education
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PUBLIC PARKS IN QATAR
Greening the Country

 Over the course of 10 years, the public parks in Qatar have more than
 doubled in terms of area and number. From 49 parks with a total area
 of 1,250,849 square metres across 7 municipalities, the country now
.has 131 parks with 2,495,048 square metres across 8 municipalities

 Aiming to “Make Qatar a Big Garden”, the Public Parks Department
 under the Ministry of Municipality and Environment (MME) have
 undertaken a decade of renovating old parks and massive construction
of new ones that offer a green sanctuary for the community.  Pre-
 pandemic, families would spend their afternoons or weekends at
 the park featuring playgrounds and sports facilities in the midst of a
 variety of flowering plants, shrubs and trees.  The parks are a welcome
 respite after a week of hard work for adults or school activities for the
  .children

 Over the course of a decade, the public parks also developed
  .specific themes for each location.  Each park is unique on its own

 Featured in this issue is the New Onaiza Park. Nestled in the
 middle of high rise buildings and the diplomats’ residential area in
 Westbay, the New Onaiza Park may look quite small but it boasts of
 greenery and ample space for relaxation.  Its proximity to schools
  .has made it popular among students during their break

 The rapid increase of public parks in all 8 municipalities of Qatar
 only shows the government’s commitment to make Qatar Green
 and a family friendly country. Promoting a green environment
 is part of the CSR initiatives undertaken by AAB under its CSR
.programme and Sustainable Development Goal initiatives
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HEALTH & SAFETY AT AAB
In cooperation with the Ministry of Public Health’s (MOPH) Contact Tracing Team, AAB proceeded with its initiative for workplace safety 
through a company-wide Covid 19 Screening  (PCR) test for AAB employees across its Head Quarters at Al Abdulghani Tower, Toyota and 
Lexus showrooms, service centers and accommodations. Concurrently with the test, flu vaccination was also conducted for employees at 
the accommodation

With the safety and good health of its customers, employees and community as a priority since the onset of the pandemic, AAB has been 
proactive in implementing health and safety protocols in all its various locations. 
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In adherence to relevant regulations and 
guidelines on COVID 19, safety measures 
against the spread of the virus are carried 
throughout its operations and services.  
This is the second time within the year 
that AAB embarked on this safety initiative. 
Such measures include social distancing, 
wearing masks, Green Ehteraz entry with 
thermal scanning and regular sanitizing 
and disinfection at its premises and vehicles 
across all locations to ensure peace of mind 
among its customers and employees.

Contact tracing is a critical activity to reduce 
transmission and control the pandemic 
within the country. The activity helps protect 
the community by alerting them if they 
have been exposed to the virus and to take 
measures to monitor their health. 

This safety initiative highlights AAB’s 
commitment to provide peace of mind to 
its customers and employees in its daily 
operations. We wish to thank the enormous 
effort by MOPH and the front liners in serving 
the community by monitoring and taking 
effective measures for the prevention of the 
pandemic.
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A DECADE OF AAB CHESS
It began with the Toyota Kids’ Chess Under 16 Tournament in 2011 in collaboration with Qatar Chess Federation (QCF).  Young children 
from the ages of 6-16 from Qatar and even neighboring countries would flock at the Toyota Showroom beating each other on the board.  
Parents would proudly watch over their children and even formed friendships with other parents and guardians.  It was a community brought 
together by the game. It was an event where we witness the growth of each child not only in their mastery of the game but in their age and 
physical appearance!

The number of participants increased each year as the enthusiasm for chess increased. The first evolution of AAB Chess occurred in 2014 and 
2015, when AAB sponsored the ambitious  Qatar Master Open where Grandmasters from all over the world congregated in Qatar. 
Among the players were Grand Master (GM) and World Champion Carlsen Magnus, GM and former world champion Vladimir Kramnik from 
Russia, GM Giri Anish from Netherlands who is the highest ranked player in the Qatar Masters, former world rapid chess and 
former women’s world champion and GM Zhu Chen from Qatar, to name a few. 

Under the strong leadership of QCF, the events were a huge success in the chess community and helped placed Qatar on the global chess 
scene. With the spirit of challenging the status quo and creating new excitement, for the first time in Qatar, AAB pioneered the first FIDE 
Rated Open Tournament in 2018. The International Chess Federation (FIDE) is the governing body of the sport of chess, and it regulates all 
international chess competitions. Kids and adult players alike battled against each other for 5 seasons yielding more than 50 new world rated 
players and advancing the ranking of Rated Players. This Fide Rated Tournament gave the opportunity to non-rated players in Qatar to get 
rated on a global level and boosted the game in the community.
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The Covid 19 Pandemic in 2020 paved the way to a different chess format.  Preparations for Season 5 of the AAB Chess Open FIDE Rated 
Tournament were well underway.  However, in light of the social distancing measures, the Tournament could not proceed in its original 
format and a more creative idea had to be implemented in order to reach out to the chess community. 

The tournament was transformed into a series of online chess tournaments on a global platform.  In line with the social distancing protocols, 
we began with the Stay Home Online Chess Tournament. Ramadan was welcomed with the We Are Good Together Online Chess Marathon 
and concluded with the Alone Together Chess Tournament after Eid.  The online events saw the participation of more than 1,200 chess 
players with about 40 Grand Masters and 180 titled players from around the world.  The We Are Good Together edition also promoted giving 
back to the community with a percentage of winnings donated to Qatar Charity and to the players’ preferred causes in different countries

Coming into full circle, the first AAB Kids Chess U16 Onnline tournament was recently held for 3 weekends with the renowned Qatari national 
player Abdulla Al Homaid as Champion.  International arbiters monitored the games.  

A decade of AAB Chess began and ended with a Kids U16 Chess Open.  This is a testament of the company’s unwavering commitment 
towards the development of strategic thinking skills among the youth.  It speaks for the company’s relentless pursuit towards strengthening 
and developing the Chess community in Qatar in spite of shifting paradigms and evolving circumstances.

AAB’s strong partnership with Qatar Chess Federation has made all this possible.

What lies ahead for AAB Chess is another exciting chapter yet to unfold.  One that will begin perhaps another decade of the sports. In shaa 
Allah. 



AAB EMPLOYEE HAPPINESS PROGRAM:
CYCLING
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Being a company active in employee happiness programmes by running weekly team sports tournaments, the impact of pandemic has 
brought a disruption to AAB Sports activities for the most part of the year.  Majority of the sports tournaments in AAB consist of team sports 
such as Basketball, Cricket, Football and Volleyball had to be suspended.  The cancellation of the sporting activities have created a void in 
the weekly activity of the employees.

Mindful of the health and work life balance of employees, AAB recognizes that effect brought by the pandemic on the employees. As a 
result, individual sports was identified as a means to address the physical activity/ outlet required for the employees. AAB Cycling Team was 
formed out of the need of the employees to safely experience sports activity in a controlled manner and has been included in the roster of 
sports open to AAB employees.

Rules and regulations were set in to place to ensure the maximum benefit one can get from the sports without compromising the Covid 19 
restrictions. With the inclusion of AAB Cycling, there are now eight types of organized sporting activities made available to the employees 
in AAB.
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AAB SPORTS RESUMES WITH BADMINTON

The next step in creating a safe environment yet provide 
a fitness activity was to begin a new season for the AAB 
Badminton Tournament. A total of 56 doubles teams 
registered their participation in the tournament.
 
In compliance to health regulations, strict safety protocols 
were put in place in running the tournament which 
includes Ehteraz checks, social distancing and wearing 
of gloves. Only fully vaccinated employees are allowed to 
play for the season and no spectators were allowed in the 
premises.  Adjustments on the schedule of matches are 
being done to maintain the allowed number of persons 
in attendance.



“Only those who risk going too far can 
possibly find out how far they can go.” 

T.S. Elliot


